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2011 ENTRY QUESTIONNAIRE

Entrants must provide their responses to this questionnaire in both electronic (can be e-mailed or sent on a PC-compatible CD-ROM) and hard-copy (signed) forms. The electronic version of the completed Entry Questionnaire, together with other electronic materials pertaining to the entry, may be e-mailed to mdea@ubm.com. Alternatively, entrants may save the electronic form of their entry materials to a standard PC-compatible CD-ROM and mail them along with the hard-copy form of their entry. When completed, the signed hard-copy version of the questionnaire, together with other hard-copy entry materials, should be mailed to: 

Medical Design Excellence Awards 

c/o Heather Thompson, Managing Editor for MD+DI 

UBM Canon
11444 W. Olympic Blvd. 

Los Angeles, CA 90064-1549 

Phone: 310/445-8593
Entrants who choose to generate their own form must include the questions as listed below. The downloadable Entry Questionnaire is provided as an unlocked Word document; when completed, it should be submitted in the same format. Do not lock the document or convert it to a portable document format (PDF) file. Do not alter the formatting of the questionnaire by changing type size or color or by resetting margins. Do not embed photos or other documents within the responses to this questionnaire. The total length of answers to questions 10 through 16 should not exceed seven single-spaced pages. 

Entrants are encouraged to support their responses to this questionnaire by providing additional photographs, figures, and other exhibits. Such materials should be referenced at the appropriate places in the responses to this questionnaire (e.g., see image 01; figure 02; see exhibit 04, etc.). In the electronic form of the entry, such materials should be provided as separate files with clear filenames (e.g., productname-image01; productname-figure02; productname-exhibit04, etc.). In the hard-copy form of the entry, such materials should be clearly numbered in the bottom margin ((e.g., Figure 02; Exhibit 04, etc.) and placed at the end of the questionnaire. 
The Entry Materials Checklist provides a complete list of all required and recommended entry materials. The Entry Instructions provide detailed information about the formatting of electronic files and hard copy materials. Please review the checklist and follow these instructions when compiling entries. For complete competition rules and entry instructions, visit the awards Web site at www.MDEAwards.com.
PRODUCT AND ELIGIBILITY INFORMATION
1. Manufacturer Name (the single corporate entity holding regulatory approval for marketing the product).
2. Product Brand Name.

3. Regulatory Approvals granted to the product (provide name of approving body, identification number, and date of issuance).

4. Date First Commercially Available.

5. Countries Where Commercially Available.

6. Dimensions and Weight.

7. Suggested Retail Price.

8. A Caption describing the product and its intended use (255 characters maximum, including spaces).

9. Select an Entry Category from the list below. Entrants may choose only one category per entry. (Jurors may move an entry into a more appropriate category.)

_____ Critical-care and emergency medicine products

_____ Dental instruments, equipment, and supplies

_____ Finished packaging

_____ General hospital devices and therapeutic products

_____ Implant and tissue-replacement products

_____ In vitro diagnostics (biochemicals for diagnostic use, related instrumentation, and home-use devices)

_____ Over-the-counter and self-care products

_____ Radiological and electromechanical devices (diagnostic imaging devices, energy-emitting therapy devices)

_____ Rehabilitation and assistive-technology products (healthcare furnishings, patient-transfer equipment, and home-use medical equipment and supplies)

_____ Surgical equipment, instruments, and supplies

JUDGING INFORMATION

MDEA jurors will use responses to the following questions (and additional exhibits provided) to evaluate each entry. Answer each question fully and directly, referring to supporting documents as necessary. The total length of answers to questions 10 through 16 should not exceed seven single-spaced pages. 
Additional photographs, figures, and other exhibits should be referenced at the appropriate places in the responses to this questionnaire (e.g., see figure 01; see exhibit 04, etc.). In the electronic form of the entry, such materials should be provided as separate files with clear filenames (e.g., productname-figure 01; productname-exhibit 04, etc.). In the hard copy form of the entry, such materials should be clearly numbered in the bottom margin, and placed at the end of the questionnaire (e.g., Figure 01; Exhibit 04, etc.). Do not embed photos or other documents within the responses to this questionnaire.

10. Product Overview. In a single paragraph, describe the product and its intended use. This paragraph should define what the product is, who should use it, the medical purposes of the product, and what settings it may be used in. 

11. Materials and Components. What types of materials, components, and processes are used to fabricate the product? Be specific (e.g., polystyrene exterior case, EPROM circuitry, RS-232 communications ports, automated subsystem assembly, E-beam sterilization). 

12. Technological Challenges. In relation to the clinical objectives of the product, describe the principal design and engineering challenges and how the product overcomes them. Pay particular attention to design and engineering innovations unique to this product.

13. User-Related Features. In relation to actual use of the product, describe how the design and engineering features of this product reflect functional innovations that improve healthcare delivery. Pay particular attention to features that broaden the scope of users (e.g., turning a professional-use device into a home-use device), change traditional medical attitudes or practices, or offer significant use-related improvements (e.g., simplified training, easier use, intuitive user interfaces). 

14. Patient Benefits. In relation to the clinical effectiveness of the product, describe how the design and engineering features of this product provide enhanced benefits to the patient (e.g., comfort, fit, service access, safety, appropriate aesthetics, overall improvement of healthcare). Provide documentation (e.g., research reports or user studies) to support your findings.

15. Company Benefits. Explain how the design and engineering aspects of the product improved the manufacturer’s profitability (e.g., reducing cost of development or manufacture, enhancing existing product lines, improving distribution, opening new market segments, increasing speed to market). 

16. Benefits to the Healthcare System. Explain how the design and engineering aspects of the product improved the delivery of healthcare (e.g., making the device or related treatments more accessible to patients, improving safety or efficacy, increasing cost-effectiveness).

CONTACT INFORMATION 

17. Submitter Contact. Provide full contact information for the individual who is responsible for the accuracy and completeness of this submission and will act as the contact for all correspondence throughout the competition.
Contact name:

Title:


Company:


Street address:


City, State Zip/postal code:

Country:


Telephone:


Fax:


E-mail:


Has this company entered the MDEA program in previous years? 

18. Manufacturer Contact. The manufacturer of record is the single corporate entity holding regulatory approval for marketing of the product. Provide full contact information for an authorized representative of the manufacturer who has provided consent for this entry. If the submitting company is the same as the manufacturer, please write “same as submitter.” 

Contact name:


Title:


Company:


Street address:


City, State Zip/postal code:

Country:


Telephone:


Fax:


E-mail:


Other team members employed by the manufacturer: 

Name


Title or role


Phone


E-mail

19. Design and Supply Credits. Provide full contact information for one representative of each company that contributed significantly to the development of this product. Companies may include design and engineering firms as well as suppliers of materials, components, or other contract services. (Copy the lines below as required for each contributing company.)

Contact name:

Title:

Company:


Street address:

City, State Zip/postal code:

Country:

Telephone:

Fax:

E-mail:

Other team members employed by this company: 

Name


Title or role


Phone


E-mail

PAYMENT AND AUTHORIZATION

20. Form of Payment. Declare form of payment. If form of payment is a check, include the check with the hard-copy portion of your entry that is mailed. All check and money order payments must be made in U.S. funds drawn on a U.S. bank. Make checks payable to Canon Communications LLC.
Check ___

Credit card___

If the entry fee will be paid with a credit card (VISA, MasterCard, or American Express), please complete the following:

Amount: $


Account number: 


Expiration date:


Name of cardholder:

Submitter’s signature __________________________________________________________

Entry fees are not refundable under any circumstances. Entrants are responsible for payment of all fees related to the delivery of their entry materials and sample products, including customs tariffs, brokerage charges, and other shipping costs. Delivery-related invoices received by UBM Canon will be forwarded to the submitter for payment.

21. Authorization. The following statement must be included on the hard-copy version with submitter’s signature and date:

I attest to the accuracy of the information provided in this submission to the 2011 Medical Design Excellence Awards. I have determined that this product, in the form presented here, is commercially available now or will be by December 31, 2010. 

Submitter’s signature __________________________________________________________

Date _______________________________________________________________________

All entry materials (including photos, graphics, and exhibits) must accurately represent the commercially available product and the submitter’s role in the in the design, engineering, manufacture, or distribution of the product. UBM Canon reserves the right to withhold or withdraw awards given for any product whose entry materials are later found to be inaccurate or misleading. 
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